GenAl

make sense

Join the Al Adventure...

Revolutionize Your Industry with Generative Al

Generative Al is rapidly becoming
a cornerstone for business
leaders and is increasingly
integrated into essential business
software. This includes
enterprise-level platforms that
manage IT, e-commerce,
customer experience, human
resources, supply chain, and
finance. However, simply having
Generative Al tools—even in
platforms you already rely on—
doesn't guarantee strong
outcomes.

Enter Rubiscape's Operate
services. We can help you take
the Generative Al capabilities
embedded in enterprise platforms
and make them your own by
training, tuning, managing, and
optimizing them for your specific
business needs.

Key Features

o o

Advantages of GenAl Over Traditional Al

o

o

Flexibility and Versatility: Handles and

generates multiple data types using the

same model.

Creativity and Innovation: Produces
unique content and enhances problem-
solving.

Efficiency and Speed: Quickly
generates high-quality outputs and
automates creative tasks.

Scalability: Manages vast amounts of
data and continuously improves with
new inputs.

Personalization: Generates tailored
content and recommendations for
individual users.

Cost-Effectiveness: Reduces data
labeling needs and operational costs.

o o

Why GenAl

GenAl represents a
new era of Al
technology capable of
producing new text,
images, video, or
audio based on
learned patterns from
existing data. Its
ability to handle
diverse data types
and generate unique
outputs makes it a
powerful tool for
various business
applications.
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A multi-persona Data Science & Machine Learning (DSML) platform

We enable every organization and everyone within the organization to tell better data stories. Stories that identify,
define, and solve some of the most complex data problems and help you build the solutions for the future!

Code Less, Do More! —

%V% ‘ One solution for all your Data needs CUSTOMER CHURN ANALYSIS
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Q] _‘ Simple and Fast, Drag-and-Drop
@ J Agile, Secure and Scalable
‘ Integrated Data ops - Ml Ops - Viz Ops

E%ﬂ J Best in class Total Cost of Ownership

‘ Flexible deployments — on-Prem & Cloud
= J 3X faster Data pipelines, 5X lower TCO

A Revolutionary User Experience
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